
Practical AI 
for Travel Brands & Destinations

A Conversation Between Industry Leaders
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Meet Satisfi Labs

Strategic Investment Over 600+ Clients

Sports Entertainment Tourism



Next-generation AI company that connects companies 
with customers, since 2021.

Acquired in 2024 by GMS, a global leader
in mobile and messaging.

Our clients, globally:

DMO and Travel
Enterprises
MNO (Mobile Network Operators)

We’ve deployed multiple AI projects that
deliver meaningful impact and drive 
innovation worldwide. Advancing practical use of AI 
since 2021
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6https://openai.com/index/introducing-chatgpt-search/





OpenAI said they have no plans for 
ads in the responses, at least for now.

Destinations and Brands are no 
longer in control of how their content is 
served to a user – every carefully 
crafted on-brand word is rewritten by AI 
based on:

• How AI understands this content. 
• How AI adjusts responses specific to 

a user’s earlier behavior AND a query 
the way a user asked it.

Understanding GEO 
Webinar, February 4
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AI Applications Across the Industry

AI Generated Blogs

Intelligent Booking

AI Generated Art
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51% 85% 80%

Of people s ay that a  bus ines s  
needs to be available 24/7

Of buyers  prefer to ask 
ques tions  before making a 

purchase decision

Of cus tomers  s ay the experience a  
company provides  is  as important 

as its products and services

Consumer Behaviors are Changing
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AI Adoption is Everywhere
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How Can the AI Future Benefit You?

By 2026, more than 50% of 
enterprise applications will be 

conversational, up from less than 
5% as of December 2023. (Gartner)

By 2030, 95% of advanced virtual 
assistants will be industry-specific, 

up from less than 50% in 2023 (Gartner)

By 2025, GenAI will be embedded in 
80% of conversational AI offerings, 

up from 20% in 2023 (Gartner)
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Scaling Solutions with Lean Staff

Challenge

“We struggle to keep up with answering FAQs with a small team, 
and can’t keep up with the phones.”

Conversational AI Solution

● Use GenAI to build out answers to all FAQs, A-Z Guides 
and other information hubs on your website.

● Utilize prewritten responses to ensure sensitive topics or 
business critical questions receive the same answers.

● Cut down your agents time spent on frequent FAQs and 
allow focus on high value conversations via live chat.
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The Power of Know Before You Go

Challenge

“How can we better prepare our visitors both before they arrive 
and when they are on-site?”

Conversational AI Solution

● Drive to your chat assistant from other marketing outlets 
like emails, SEO ads, social media and more.

● Strategically place QR codes at locations where you 
receive the most guest questions or feedback.

● Include unique tracking links on each URL to compare 
types of questions from different channels.
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Create Additional Campaign Channels

Challenge

“How can we increase awareness of our campaign while still 
continuing the conversation with our users?”

Conversational AI Solution

● Include a campaign offer in chat welcome message.

● Provide quick reply buttons to encourage exploration of 
offer when asking other questions.

● Track intent data and button clicks to discover the 
questions that led them to your offer.



Conversational AI and the Tourism Industry
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4 out of the Top 5 Questions 
asked across the Tourism industry 

revolve around Ticketing

67% of questions asked via AI Chat are 
handled after traditionally staffed 

business hours

92% of questions asked were 
answered directly by the AI without 

the need for agent escalation

Data sourced from Satisfi Labs | 2024



Collect New Data & Insights
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Collect New Data & Insights
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Security and Privacy 
Checklist                    

❏ Information is stored in a secure 
environment.

❏ No data is shared externally or 
used to train the core AI model.

❏ Additional security measures 
include data encryption.

❏ PII data protection and de-
identification.



























https://www.visitestespark.com/articles/post/visit-estes-park-
leverages-ai-to-take-destination-marketing-to-a-new-level/



Marina Petrova Dan Flores
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